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By Anne T. Pope In Appreciation
Congratulations, everyone, and a 
whopping thank you for your hard 
work and support for the 2007  
Hearing Loss Association of  
America Walk4Hearing. 
 We exceeded our goal in the 
2007 Walk4Hearing. We doubled the 
amount of money we made in 2006. 
We doubled the number of walkers 
who walked. We more than doubled 
the number of people who heard our 
message. And, we are on the move 
to make hearing loss visible to the 
American public. We have never done 
anything on this scale before in the 
history of our organization. And you 
are making it happen.
 In New York and California,  
Illinois and Texas, New England and 
Georgia, Colorado, Michigan, Penn-
sylvania, and the national Capital 
region, thousands of us worked 
together and walked together to carry 
our message throughout the country.

Who Walked? Who Gave?
Each and every one of us who took 
part in our 2007 walk has made this 
remarkable result possible. To name 
them: our very generous national 
and local sponsors; Ronnie Adler, an 
enthusiastic and upbeat national walk 
coordinator; tireless chairs and orga-
nizing committees; energetic and en-
thusiastic team captains; walkers who 
joined us rain or shine; and all the 
thousands of donors who heard your 
message and supported our cause. 

Over the Top
We whizzed past our goal of 
$560,000, and when the last dollar 
was counted, we had reached over 
$600,000. That is an extraordinary 
accomplishment. But, all of us who 
have been part of this know that our 
walks are about far more than money. 
We are walking to reach all those 
who need our help. We are walking 
to raise awareness that hearing loss is 
a serious public health issue. We are 
walking for a better tomorrow.

Who Are We Who Did  
This Amazing Thing?
We came from every part of the hear-
ing health world: physicians; audiolo-

gists; hospitals; hearing aid special- 
ists; manufacturers of hearing aids, 
cochlear implants and assistive de-
vices; rehabilitation specialists; staff 
of implant centers; and students in 
training. We came from mainstream 
corporations, foundations, govern-
ment, and the media. 
 We were people with hearing loss 
and people with normal hearing. We 
were families, friends and colleagues. 
We were longtime members of the 
Hearing Loss Association of America 
and people who had learned about  
us for the first time. We were babies  
in backpacks, toddlers in wagons,  
teens and grandparents, boomers  
and generations x, y, and z, service  
dogs and household pets. We were  
an impressive throng. 

The Vista
In Southern California, we walked 
with a view of the Pacific Ocean and 
the Queen Mary. In Colorado, the 
Rocky Mountains loomed in the dis-
tance. In Chicago, we walked by Lake 
Michigan in 88 degree heat—a fore-
taste of the brutal temperatures that 
caused the following day’s marathon 
to be suspended, In western Michi-
gan, the wind was brisk. In New 
York, the sunshine was brilliant.
 We walked on different days 
and at different times of the year. We 
walked in different states. We walked 
in different weather. No matter where 
or when we walked, there were high 
spirits, crowds of all ages, and a feel-
ing of festivity. Balloons bobbed and 
banners flew. T-shirts of all colors 
were emblazoned with team names. 
 Color was everywhere. The Pho-
nak team walked in Chicago wearing 
neon green shirts. The Orange County 

team walked in California sporting 
bright orange ones. Cochlear America 
teams walked in many walks wear- 
ing their bright yellow caps. Teams 
wearing every known color walked  
to spread the word.
 And did we have fun! Disc jock-
eys, clowns, face painters, bounce 
castles, balloon sculptures, ice cream 
trucks, craft tents, rock bands, a 
gigantic inflatable bear and sponsor 
exhibits kept the crowds amused—
kids and adults alike. Abundant 
supplies of coffee, juice, water and 
snacks boosted our energy. Some of 
us raced through the course. Others of 
us ambled along. All of us came away 
exhilarated.
 As Carrie and Dave Welter wrote 
to their Augusta, Georgia, walkers:
“What a day! Unbelievable and suc-
cessful! For those of you who missed 
it, it’s a shame. For those of you who 
were there, it was terrific, wasn’t it? 
For those of you who worked so  
hard, please pat yourself on your  
back and know that you are greatly 
appreciated.”

Our Impact
You might ask, “What good does a 
one-day walk do when we have hear-
ing loss all year long?” The answer of 
course is that the impact of the walk 
is not just one day. It begins far be-
fore the walk and lasts long after. The 
preparations and discussions (includ-
ing hearing loss) take place for many 
months before. The money gener-
ated is spent on programs for many 
months after. The momentum builds 
year after year.
 The obvious and measurable 
impact comes from the money. It 
can make possible a completely new 
vision of what we can do. Not only 
is the walk providing key funding for 
national programs; it is also raising 
money in sums never before avail-
able at the local level. 
 Just imagine the opportunity we 
now have to reach into communities 
all over the United States and find 
those people with hearing loss who 
need our help. Just think of the ways 
we can increase accessibility for all of 
us with hearing loss. Just see the good 

Walking for a  
Better Tomorrow

We walked for a 

better tomorrow 

for people with 

hearing loss. 

And we talked 

about hearing 

loss to everyone 

we know.
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we can do with the money we make. 
The possibilities are enormous.
 Not so easy to measure, but even 
more important, is raising awareness 
of hearing loss as a public health is-
sue. Yes, the Hearing Loss Association 
of America is about helping ourselves 
and each other to manage our hearing 
loss. Yet, there is another critical piece 
necessary for a better future. It is mak-
ing people with normal hearing aware 
that hearing loss disrupts communi-
cation and therefore our lives in ways 
that they have never realized. Can you 
imagine a world in which everyone 
you knew, from your brother, to your 
boss, to your bank teller, to your 
tennis partner, understood that?

Rippling Energy
What we are doing—the thousands 
of us involved in the walk—is taking 
those first steps to change the world. 

We are educating the people in our 
lives about hearing loss. As we talked 
about the walk and asked for sup-
port, we talked about the challenges 
we face and how important HLAA 
has been in our lives. We talked with 
our friends, our neighbors, and our 
colleagues.

 We talked with our tennis and 
golf partners, our bowling teams, and 
our book clubs. We talked with our 
little league and soccer league parents, 
and fellow members of the PTA. We 
talked with the managers of our gro-
cery stores, banks, dry cleaners, and 
car dealerships. We talked with fellow 
members of our congregations. 
 Whether or not they ultimately 
donated money (and most of them 
did), they listened to what we had to 
say and learned more than they had 
known before about hearing loss. In 
addition, each time we saw the Walk-

4Hearing thermometer rise, we knew 
that our “awareness thermometer” 
was rising at the same time.
 We asked for help from our fami-
lies and friends and they rallied to our 
support. They gave money and raised 
money. They decorated walk sites. 
They wrote articles for newspapers. 
They rigged up sound systems and set 
up tables. They painted faces. They 
made signs. They ferried equipment. 
They registered walkers and passed 
out T-shirts. They kept track of funds. 
They organized teams. Parents walked 
for children. Children walked for 
parents. Friends walked for friends. 
Sisters, brothers, aunts, uncles, grand-
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“The weather was perfect, the 
turnout was good, the endless  
supply of free Costco muffins  
and Starbucks coffee made the 
early wake-up easier to take, and 
the surprisingly good food. The 
margaritas at the Mexican cantina 
across the street made the post-
walk cool down that much nicer.”

—Grace Tiessen, Pasadena CA

“I became aware of the Walk-
4Hearing program through  
a search online. I thought to 
myself this would be a great op-
portunity to raise money for this 
cause. I never imagined I would 
meet so many wonderful people 
that I could connect with on the 
same level as myself through  
this experience.”

—Chris Stern, South Grafton, MA

children, and cousins walked. All of 
them became more aware of hearing 
loss and the impact it has.
 We brought in new volunteers 
and invigorated the veterans. Walk-
ers found us on the web and through 
posters at the library. Parents spread 
the word and enlisted other parents. 
School and college students took 
us on as projects. Former members 
reconnected. We could feel the energy 
rippling from person to person.

Onward and Upward
When you look at the remarkable 
changes that have come from our 
2007 walk, imagine what we will 
be able to do as we grow our walks. 
Imagine 50 or 100 walks. Imagine 
how we can advance the mission  

“I became involved in Walk4Hear-
ing to assist in raising awareness 
about hearing loss, especially in 
children. I am the proud mother  
of a three-year-old boy with bilat-
eral profound hearing loss. He has 
a cochlear implant and is doing 
really well. I not only surpassed 
my fundraising goal but was able 
to make a difference in educating 
people about hearing loss.”

—Eileen Solla-Diaz,  
Yorktown Heights, NY

of the Hearing Loss Association  
of America.
 Imagine how we can reach out to 
people who need us. Imagine tens of 
thousands of people talking to hun-
dreds of thousands of people about 
hearing loss. There really is a brighter 
future out there. Come join us and 
help make it happen.

Anne T. Pope is 
president of the 
Hearing Loss 
Association of 
America Board of 
Trustees and lives 
in New York City. 
She can be reached 
at president@
hearingloss.org.

When Walk4Hearing was first 
started, there was no walk in  
the Midwest. The following year 
when I heard that Chicago was 
sponsoring a walk, I jumped at 
the chance. Why? HLAA has been 
a huge part of my life for nearly 
20 years. The local organization 
changed me in ways that would 
never have happened had I not 
walked in the doors of my first 
local meeting. I was so inspired, 
I decided to spearhead a walk  
in St. Louis this spring.

— Mary Stodden, 
St. Charles, MO

Walk4Hearing continued on page 10

“Planning and fundraising for 
the 2007 National Capital Area 
(Washington, D.C.) Walk4Hearing 
was a fun, feel-good activity for 
me. I sent out requests for support 
via e-mail. Some decided to join 
my team, raise funds and/or walk 
with me. Some contributed. Some 
volunteered to register people. 
Some people ignored my request. 
I was able to leverage my $100 
contribution with $1325 to be 
divided between the Hearing Loss 
Association of America and our  
local chapter.”

— Linda Webb, Baltimore MD

Ev
en

t 
ph

ot
os

 ©
 E

d 
Fa

ga
n/

C
ol

um
bi

a 
Ph

ot
og

ra
ph

y


